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Burns, Timothy Matthew 
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Durall, Jean A.. ' 
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Eubanks, Robert Eugene 
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Caillouet, Larry Martin 
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Cheng, Jei-Cheng* 

MEDIA POLICIES AND NAXJONAL DEVELOP- 
MENTAL CHARACTERISTICS OF SIXTEEN 
ASIAN COUI^IRIES 

I 

1 / 

Cheng, Mu-Lan Hsu 

MEDIA USE AND PROGRAM PREFERENCE OF 
THE ELDERLY TELEVISION VIEWER 

Chllds, John Hanstn 

TELEVISION VIEWING, ACHIEVEMENT, IQ, 
MiD CREATIVITY 



Flatt, Larry Wayne 

TELEVISION IN -THE LIVES OF OLDER ADULTS 

Goss, Patricia Bellamy ^ 
A POLICY ANALYSIS OF SUi^SCRIBER REAC- 
TION TOfCABLE TELEVISION PUBLIC ACCESS 
PROGRAMMING IN NEW YORK CITY 

Hadley, Roger Henderson 
APPLICATIONS OF COGNITIVE STYLE* AS A 
PREDICTOR OF RECALL, INFORMATION SA- 
LIENCE, AND ATTITUDES TOWARD TELEVISION 
COMMERCIALS 

Hoffman, Mark Leslid 

REMEDIAL ALTERNATIVES AND LEGAL CHAL~ 
LENGES TO DISCRIMINATORY TELEVISION 
ADVERTISING 



Song, Klsun 

DEVELOPMENTAL ASPECTS OF CHILDREN'S 
IMPRESSION FORMATIONS OF TELEVISION 
CHARACTERS 

Hurt, William Earl 

PUBLIC RADIO- IN COLOR'JX): A DESCRIP- ' 
TIVE STUDY WITH RECO^»MENDATIONS FOR 
FUTURE GROWTH AND DEVELOPMENT 

Jeff ries-FoM^ Suzann-^ Kuulei 
TELEVISION'S CONTRIBUTION TO YOUNG 
PEOPLE'S CONCEPTIONS ABOUT OCCUPATIONS 

Lichtenstein, Allen 

.THE PERCEIVED SOCIAL CLASS AND PUBLIC 
TELEVISION USE: A- STUDY OF THE EFFECT 
OF CULTURAL REFERENCE GROUPS ON 
AUDIENCE BEHAVIOR 

Lin, Nien-sheng 

MASS MEDIA AND NATIONAL DEVELOPMENT 
N CHINA • • 

HcCleary, Robert Francis 
HISTORY AND DEVELOPMENT OF CABLE 
TELEVISION IN BALTIMORE COUNTY ^ 
MARYLAND 

McCorkle, Suzanne 
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GHETTO: A CONTENT ANALYSIS 0*" THE 
VERBAL ENVIRONMENT AND" VERBAL AGGRES- 
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MacKinnon, Colin Frederick 
THE INFLUENCE OF TELEVISION ON THE 
READINESS AND POTENTIAL LITERACY OF 
PR£- SCHOOL CHILDREN 

Miller, Matthew Mark 
TELEVISION AND SOCIALISATION ON 
PROSOCIAL AND ANTISOCIAL BEHAVIOR 



Park; Ben Kimball • ' 

THE INFLUENCE OF THE STRUCTURAL CHAR- 
ACTERISTICS OF' THE TELEVISION IMAGE 
ON. HUMAN COMMUNICATION IN In'tERAC'TVE 
TELEVISION / • ■ 

Potter, Paul Eugene 

ATTITUDES OF WE TEXAS FILM INDUSTRY 
TOWARD FILM STUDIED CURRICJLUM IN 
TEXAS INSTITUTIONS OF HIGHER LEARNING 

Reynolds, Jean ".ELl^ji 

AN ASSESSMENT OF VARIABLES ASSOCIATED* 
WITH TELEVISION VIEWING AND THEIjl 
INFLUENCE ON A^G^SSIVE' BEHAVIOR OF" 
THIRD GRADE CHILDREN^ 

Smith, George Edward 
.BROADCAST SALES TRAINING IN»HIG!!1ER 
EDUCATION, A NATIONAI^ SURVEY OF COM- 
MERCI^ RADfO SALES- MANAGER? 

Valdez, Armando , 
SOCIALIZATION INFLUENCES OF. TELEVISION 
COMMERCIALS ON PRESCHOOL-AGE CHILDREN 
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Vanden Bergh, Bruce Gerard 
A COMPARATIVE EFFECTS STUDY" OF ADVER- 
TISING PUFFERY: AN EXPERIMENT 



MVTH AS ADVERTISING: Analysis of Prime THrje Amer- 
ican Television Advertising JJelng a Structural Methodology ' 
Brsed on the Theories of Cliljdc Levi -Strauss 

Ora^r Na 791122? 



l^frJrl^^\^^ TELEVlSiqN FOOD COMMe'rCIaIs ON 
YOUNG CHILDREN / Ordefr No.x 7902081 



BjLECHMAN, Robert Kim, Ph.D. 



New York UftlvereJty, 1978. 



The'^Ohio State Unlversjlty, 



The purjxDse of this stud;^ was to determine whether there \ 
is an underlying structure in the adv^rtisliments qf*prime time 
American television, A methodology based on th^ theories of 
the Structural Anthropologist Claude Levi -Strauss was applied 
to a sample of television advertlseme^s In order to determtne ^ 
'whether that artifact of American culture was sl-mllar to the ' 
systems of mythology of otfiwr cultures. ' v 

Television advertisements from ea^h of the major net- 
^ works (WABC -Channel 7, WCBS-Channel 2 anH^WNpf: -Channel - 
4)^n New York City were recOrdecTon hjUf-lnch Video tap^ 
"using a Panaaonic 3130 vide'B recorder. The resultipg video 
tap^i were then transcribed uslnfe the 31«0's ability to play 
each advertlseitjeftt In slow nu)tlon. A^tJtal o^ 180 different 
• advertisements Were transcribed in parallel column^fpr the 
audlo and video porticos. These transcripts Were then ana- 
lyzed iccording to a structural methodology adapted from the 
writings of Levl-Strauss. ' ^ 

•*Of the total samjlle of advertisements, forty-five ai;^^ pre- 
sented In this study to demonstrate the structural slmllfiritles" 
^ between them. Seemingly disparate examples are shown to con- 
tain Identical undeflyl*ng structures, and to conform co th© pat- 
terns of a single over -all set o rules of transformWfon and 
presentation. It Is shown that the elements of television ad- 
vtrtlslng are assigned values and meanings based on theiy 
r^ljitlve position with a Nature/Culture opposition. Furthojr- 
more, It is shown that women In advertising functjpn In a- 
manner similar to the Trickster figure In ^traditional mythology, 
and that the strupture of advertising ronforms to LevV-»Straus8'8 
description of -the structure of primitive mythic systems, 

MONOETHNICITY, MLTLTIENTHNICITV AND THE T^IlB- 
VISION COMMERCIAL: A CRITfCAL ASSESSMENf 

Order No. 79138W 
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This study a55se8ses the monoethnic and^multicthnlcliature 
and characteristic* of televlsicm commercials aimed atMie 
Afro-Amcrlcan ^audience. Specifically, it seeks to establlslT 
whether or not selected commdrclars can be classified as con- 
. forming to a black mcta-theory of communication paradigm 
modified to determine the css»cntlal "blackness", or black 
values and attitudes. In commercials. The meta-theory con- 
iists of fq^r categories: Frame of Reterence * Presentati onal 
Form, Structure, and C ontext . Each of th^se elements was ^ 
divided Into b^ -polar categories. Frame of Reference was 
cUdislfied as either style or straight; Presentational Form 
was classified as informal or formal ; Structure^ was classified 
as vernacular and nun-^ye r na^lar; and Conte xt was classified , 
representative nr non ■representative. 
Ten comm«rc\als with Afro-Amorlc;ui characters were 
randonUy selected j^Jter f4)rty-el^ht hours of television moni- 
toring ovt^r consecutive days on ABC,- CBS,- and NBC- 
afflUated stations in Buffalo, New York. The remaining three 
were selected by the ?.uthor in Houston, Texas. Three judges 
evaluated the commorctals based on the mcta-thf^ory paradigm. 
The lncU>ei.ce of agreement amonp the judges was exceptionally 
high, AmonR the ten randomly ^selected ads four contained all 
black pirtlclpajits. Two of these the judges concluded were 
low In blsck content, one high, and one mixed. The other sU, 
with black and whitP piirtiripimtfi, wer/* generally dntermlned 
to be lOvV In black content. !n ^he author -selt^cted group two 
were evaluatf^^'as being high In •hhirkness." The third re- 
ceived a mixed rating. 

This fitudy indurates that the syrniy>llc ch;iractor of a com- 
mercial indicates \in decree of monothnicity or muUlef.hnlclty. 
li also Is ^apparent that nomo of Ifip determlnantFi can be ISo 
Iited, hence promising facil .,itlf)n for improvenjent or th« 
^ ,"imunlcatlve content. 



BURNS,. Timothy Matthew, Ph.D. 
Ifc ■ 1978. 209pp. t , ^ ' 

The objct of this study was to investigate television food 
comiriercL ls directed to young children. More specUlciUly. ' 
.^^'^ the study^oncentratos on three distinct areas: <l).'a content 
analysis of food comnfierclals that assesses the reliance i^r. 
en attributes o^rodu^t DUta and Sales Persuasion Techqiques: 
!ii ^^"r^ ^ slx^year old chilSren's famiUarity with 

prod»^pp«^anca/shape, product packaging, and thk jlnsls/ . 
slofinlised In five particular c^^real commercials; and (3) par- 
entHAild Interaction that results from children seeing- certain ^ 
eeresls advertised in television commercials andihen request- 
Inf their pareifts to purchase the cerc^ils. . 4 

!^^*/o*ri?V?*^ commercials that aired during a three-hdur' 
period (8^.11:00 A.M.) on July 3, 197^ in ColSmbus, O^T 
>were yideotaped and then anjily^ed indlyidiially to determine 
the reliance upon ten attributes In eadi commer^iiL Then a 
pilot study was conducted in Pasadena, California wWch.mia- 
, sgred childrer's famiUarity wibi all. Cereal products advertised 
A dtclsion vtas maile to focus,oh only those cereal' commercials 
which were the most fainlilar to the fpur- and si/.yearJbld mib- 
jects. The 5ata indicated that the five most fainiUar cereal 
prodacts-were: Cheerlon, Frosted Fl kes, Lucky Clurms. - 
^ ..1^ Krlsples. Using this infSrmatlon ^rtong 

with Pj;^/^res Which were altered because of oroblems in 
sOliciling data from yuung children in the pilot study, .eats of 
fanrjlllai'lty Were conducted with the product san^le, the pack- 
aglnf, and the Jingie/sJogin for each of the five cereals selected 
^from the pilot study. Four- and six-year -old subjects w^re 
sho|ra saniples of the five products, packagings, and jingles/ 
'slogans. FamiUarity (recognition) was determined simply by 
■yes/iK)* responses. In the final stud]^ parents of the subjects 
who participated in the tests of famiUarity were asked to re- 
spond to two statements on a questionnaire, namely, (1) My 
child has requested me to purcluse tftese cereals, and (2) I 
have purchased these cereals aLS.i fei it of my child's request 
for them. Dais- from thls^ study wfte cbmpai ed with the attri- 
butes of^rdduct Da\a and Sales Persuasion Techniques In the 
first study to determine if ther^ was a relationship between the 
attribwAes within the commercials themselves and the purchases 
that psrtnts m ide. ' ' 

^ The chl square' distribution was used to analyze the dsia In 
the ^sts of famiUarity and the .05 level of significance was 
used throughout the investigation. 

Results 6f this Investigation indicated that for the totail num- 
ber of commercials analyzed in the content analysis, tiisre was 
Uttle variablMty between reUance on attributes of Product DaU 
tnd Saleg Persuasion Techniques. However, significant vari- 
ability did occur among tho attributes within each category. 
In the tests of familiarity with the products, the packaging and 
^: . , . the Jlnfles/slogans, the data Indicated definite varlablUty among 
\ ^ the three Indices as well as between the responses of fo^ir- and 

«U-year-old subjects. The data did not, however, indicate that 
y there Is correlation between the three measures of famiUarity 

aM the ten attributes of Product Data and Sales Persuasion 
V Techniques. The study which Investigated parent-chlld Inter-^ 

action resuUlng from young children requesting parenta to pur- 
chase cereals which they had seen advertised or^ television 
yielded data which indicated little *irlablllty among th«iflve 
cereals In either the children's requests for their parents to 
purchase the tfereals, or the parents actual purchaser of the 
cereals. A m^or finding in this investigation was the fact that 
of the three Indices of familiarity explored m this study, jingles/ 
^) • ^.ns were mo'U consistently recognized by both four^ and 
si v-year old subjects suggesting that this^is a most effective 
aspect of television food commercials aimed at young children. 
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COMPARATIVE M^DI^ IfFECTIVBNESS IN A'^ EVAN- 
GELISTIC gAKfPAIGN: A SURVEY OF COMMUWICATlON 
IN THF CAMPAIGN FOR CHRIST Order No. 7913402 

CAILLOUET, Larry^Marttn, Ph,a Unlvei'slty of lllli)oi8 at 

Dm prtmary purpose of this resdarch project was to de- 
tfrmln«'whleh communication me-lla are most efrectlve In aif 
OTngilittlc persuasive campaign. Effectiveness was con- 
ctlirt^ In terms of degree of exposure, informatlveness, and 
fnfljMmcA toward attendance at the preaching services of the 
eainpaipa The s4x media included in the compai ison were 
(1) billboards, (2) newspapers, (3) radio, (4) television, (5)or- 
ganliitional media, and (6) Interpersonal niedla. Two sec^ 
ondti-f. object Ives of this project <jvcre to determine whether 
Ui« lAMU whfch are most Informative for a religious event 
differ ftom the most Informative media for a non-rellglous, 
,non*poUI1cal iBvent and to determine which characteristics <ili- 
tlnfulsh respondents to an evangelistic campaign (attenders) 
from now-respondents. Fifteen trained. volunteer Interviewers 
conducted 488 telephone interviews )vlth residents of Madison 
Coynfty, Alabama, during the week following the Campaign (or 
Chiie^r an evangelistic event sponsored the Churches of 
Christ in north Alabama during March 26-30, 1^75. 

Tm following were major findings: (1) For non-Church of 
Chriel members (N-COC), the media with highest exposure, 
in descending orlser, were newspapers, t^fevlslpn, and Inter - 
f irsonal media. For Church of Clflflst members (COC) the 
media wijh^ighesf exposure were television, friends, church, 
and fimlTy/ (2) For N-COC, television was clearly the most 
Informatl^e medlum, followed by newspapers, friends, and 
radio. For COC, churc^i, television, friends, and newspapers 
'were each highly Informative. (3) For N-COC, friends, tele- 
vision, and family were the most Influential medla^ For COC, 
church was the major Influence. Family, television and friends 
were also Influential. (4) Non-Church of Christ meihbers 
showed a strong tendency to depend on the same media for In- ^ 
formation about the Campaign for Christ as for an entertain- 
ment event, the Holiday on Ice. This was not true for Church 
of Christ members. ^(5) For N-COC, the most Important pre- 
dictor characteristics of attendance were Information received 
from friends, information from billboards, and education. For 
COC, the most Importiuit predictors were frequepcy of church 
, attendance, personal attitude toward the campaign. Information 
from family, and Information from church. 

These results Indicate that In an evangelistic campaign, the 
mass media, especially newspapers and television, are the 
most effective media In terms of exposure and Informatlve- 
ness. However. In terms of Influence, Interpersonal m^dla 
are the- most effective. 



MEDIA POUCIES ANH NATIONAL DEVELOPMiCNTAL 
CHARACTERISTICS OF SIXTEEN ASIAN Cr TORIES 

C*der No. 79u20M 

;^CHEHG, Jcl-Cheng, Ph.D. The Ohio State University, 1978. 
IMfti. Advisers: Profesaor Thomas A. McCain, Professor 
Victor D. Wall, Jr. 

This study was an attempt to investigate empirically the 
media policies^ 16 Aslaji countries based on the analysis of 
their national aggregate data, and further to explore the possi- 
Me relationships between ^media policies and natlmial develop- 
mef4al characteristics in Asia. Five research questions were 
developed to guide this research: 1. How can the Asian coun- 
tries be clustered and described in t<jrms of their media poli- 
cies? 1. What media policies typify each of the clustered 
ecmnlrles? 3. What media pollciifs differentiate the clusters 
C^^lhs ceuntrles? 4. Do the countries clustered differently 
bmsed on the media policies also differ significantly in terms 
ol their developmental charactei^istics? 5. What types of media 
poUciee tend to relate HignlficajUly to what developmentiil char- 
acteristics?^ 

Twenty indicators were chosen to depict patterns of media 
poiicies; media development, media freedom, mecUa content, 
O „ media ownership. National developmental rharacterisilcs 



were represented by six Indicators: per capita. GNP, the 
•i c22ai«e of per capita GNP, Income distribution, political free- 
, dom, phj'slcal quality of llfe^^d the extent of urbardaation. 

Slxtsen Asian countries wefe then selected on tlie basis of the - 
availability , of their national aggregate data for the indicators 
^ established. 

The national aggregate d ita from 197^0 to 1975 were col- 
lected when av«illable, and they y/eve then Q factor analysed. 
The reaultd of the oblique rotation were analyzed and inter** 
* preted. The countries loading significantly on each of the ex- 
tracted factors were then. taken Into account for analysif of 
variance. JMultlple correlation was further tsed as a melliod 
to explore the relationships between media policies and devel- 
opmental characteristics. 

The major findings of the study were as follows: 

1. Three factors representing three types of media polictee 
emerged. Overall| Asian countries were similar to a great 
extent in most aspects of media poiicies. ' 

2. Oie country type identified was the teltvislo^-ortented 
country, which was best typlUed by their much greater similar- 
ities in the length of television broadcastifig.and less similar 

in their annual newsprint consumption* The second ^bubtry 
type wa^ non-television, country which consisted mainly of non- 
televisfon countries. The third country- type was the newsprint 
country since they were factoid bpgether primarily becaase 
they shared gi;eater similarities in two newspVlnt-relatod in- 
dicators. 1 

8. T^jree types of Asian media policies were dlstlofuished 
from one another by three domlnaht indicators: hours of annual 
television broadcasting, the average and the change of annoal 
newsprint consumption. 

^4. The'tftree country types were signlficanUy different in 
thai* per capita GNP and" the oxteot of urbanization. They 
were nat significantly different in their income distribution, 
freedom, and physical quality of life. The newsprint country 
had the highest development level. 

5. The lev^t of media development had significant relation- 
f hlpi with national developmental characteristics except in- * 
come distribution, and political freedom. The broadcasting 
content, media freedom and television ownership were also sig- 
nificantly related to some indicators of developmental charac- 
teristics. > 

Implications of the findings and future research suggestions 
were discussed. 



MEDIA USE AND PROGRAM PREFERENCE OF THE EL- 
DERLY TELEVISION VIEWER Order No 7W20W ' 

CHENG, Mu-Lan Hsu, PhJD. The Ohio State University, 1978. 
239pp. Adviser: Professor Robert R. Monaghan' 

The putpose of this research Is to explore the elderly's 
viewing preferences when utilizing commercial television. ^The 
specific statements of problem include: (1) How do older Amer- 
icana use commercial television and radio today? (2) What ' 
are the Informatioh needs and interests of the aged? (3) To** 
what degi^ee do comme^ci;^l television and radio meet these 
interests and needs? (4) Hov^ covfld conimercial television and 
radio meet these interests and needs? and (Sj What are the 
af'Tieala or constructs which describe the elderly in terms of 
piaferences fur ideal programming? 

To answer the first four questlcns, a survey with personal 
interviews was co^iducted among a total of 290 subjects aged 
62 or over who resided in private homes, state-supported re- 
tirement institutions, and private senior citizen housing ii^U- 
tutlcms in Columbus, Ohio. Of thdse interviewed, 70 wore males 
axK! 220 females. 

The results from the survey IndirAted that the elderly re.lled 
on he broadcast media extonslvrl" to deal with our society ' 
and the World. Their consumption of television was relatively 
higher than that of radio. As to viewing lime pr^f«reru*e eve- 
ning (7:00 p.m. - 10:139 p.m.) was chosen as the most pop ).ar 
time segment for Die elderly to watch television, whereas early 
morning (G:00 a.m. - 8:59 a.m.) was the most popular for lis- 
tening to radio, The seniors interviewed seended to derive at 
least moderate onjoyhient from all television progriun types 
except poorly wrlttf»n ilay-tlme dramas, detective shows, and 
programs judged vIoUmU jind obscene. Older people found the 



graal^st pleasure from music, news and public affairs on rji6io 
whlla phone-in talk shows were considered the least enjoyable, 
' Ao to Information needs, a great number cf the aeniors pointed 
out that the Uil'^rmation of health care and medicine as ex- 
tremely Import It. They indicated that Information offered 
ov»r radio and television abovit health, pension/ governmwht pro- 
gram, itrvlces/actlvltleo for the elderly, and education for re- 
tlr«m«\l hail been inadequate. 

To answer thft last research question, 36 hypotheticaMele- 
vliiion programs basetyupon the results of the survey and the 
pro^rainmlng appeals lor general audience were generated in a 
Q anaiyfis.« A total of 30 subjects, drawn from the survey sam- 
ple, were employed. The results of the Q analysis showed that 
five typtg of viewer existed among the elderly. The five el- 
derly viewer types included the Comedy Viewer, the Pragmatlst' 
Viewer, tHe Detached Participator Viewe^r, the Other-Direeted 
Viewer, and tiie Transitional Viev/er'. 



n TELEVISION VIKWfNG, ACHIEVEM^^NT, IQ, AND CRE- 
ATIVITY Order No. 7911886 

CHILDS, John Hansen, Rd.I). Brighani Young University, 1978. 
'115pp. Chairman: Cnllis R. harniii , 

It was tho purpo.sf3 of this 'study to deterniine if there was a 
relationship between conunercial televUsion viewing and the 
academic. IQ and creativity scores of second and sixth ^ade 
•tudents^it Naplos Elementary School. The findings indicate 
a algniflcant nei^utive relati(jnship^between Ihe hours of viewing 
commercial televisirm iind (1) math and reacHa^; scores of sec- 
ond grade students. (2) math, reading and language urage 
scores of second grade is, f3) reading; scores of sixth grade 
(Cirlf, There was a sif^nifieant positive relationship between 
(1) hours of view ntj commercial television and the origmaHty 
scorefi of second grati.- boys. (2) number of hours viewed by' 
necond and sixth grad.* stufl^nty and tiip number of hours viewed 
as perceived by their parents, '(3) niath scores of girls m aec- 
^ ond and sixth gracu* who viewed ten hours or less than those who 
viewed thirty hours or more, and (4) math scores of girls in 
the second an(! sixth grades who viewed twenty to thirty hours 
and those who viewed (wer thirty hours of Qommorcial televi- 
•Ion. f ' . . 



.AN EXPKUIMENTAL INVES^riGATION OF THE TRANS- 
FERABILITY OF PSYCHOLINGUIST IC PRFNCIPLES TO 
THE STUaY OF THE SCREEN MEDIA Order No. ^901067 

CORCORAN, Farrel John, Ph.D. University of Oregon, 1078. 
122pp. Adviser: Or. William R. Elliott 

A'semlotlc approach to thp analysis of communication 
through the screen media may be a way to direct a systematic 
efjqulry Into a ranpe of ordered problems concemInK how we 
undtrfttand mediated messujies. The adoption of a Iln^;ulsHc 
model, on which a pemlutlc approach Is based, , pre sents some 
UfflcuUles, berau-ie of the difference between natural Lan- 
guages and vidistlc codf^s,. However, the possibility of discover- 
Inj^ a grammar whkh contiols the prtu-essinK oT mediated mes- 
s.^ren coji be baJ^-ed on the tethnlques of taxonomic lir^o^ilstlcs. 

The first t.r^K In i-uii.st rut tinj; a i;ra miliar of tne invariant 
feature* of film ami vldiH) is the Inolatlun of the minimal unit 
of such a (■,!■. imm tr. Tilm -m.iklnj: Aadifiun su^'frrsts the shot 
aw the iinii , iiut there is no piouf th.it it has any psychnloj'^iral 
reality , that is. tha^ if is a unit in the perceptual analysis* of 
a rrtessa^*' by a vi»'\v»'r. Psyehulini^uisf b f; su^/|;*'stn a way of 
testing whHher the shut ha:> a h\\\h psyehnlo^rical coher»'fire: 
An Interff't m;; j.tlmulus inf r-iflucf '! [u\u <4 sprech sequenre l»-. 
^ inisliicatt'fl bv '.tibjiTt^i if it oecur*; v;ithiri a j:rammati( al imit 
wliich re'.i^f , inrfnunf ion from rstrin^'ous slpjiabi. 'Ibis 
niethfid l^a-i br* n *^\\r\ essfuHy <ea'«i fo diTiionsi r.itf (hf psyc hn 
k>L'lcal MMlKy «>( ^;rnerafut' j;ianuu.u\ Its adapt ati(»n !o vidr. 
tlcn doe« new presupj.Hm»» thr fxl«^ten<-e of a i^rarnm ^ul ralhftr 
Is used to examine the ndnlmal unit of surh a j^ra r. 

An experiment wis d(^sU'.aef| to test \h{> transftMabllity Of 
the method to trlevlslun. Shots wre dlntin^^ulsheU from each 
q " ^\ In terms of camera -to -sul lert (ll*;tam:e. thfn betn^<; onu of 
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the mo^t salient characteristics of television ahots. FUahes 
Of wtate light were iiiserted into sequffjces of shot^ In the foU 
lowing four ways: in a close-up wtilch was followed by t me- 
dium 0hot, and In a close nip which was followed by a long shot; 
at the boundary of a clc )-up and a medUrn shot, and at the 
boundary of a close-up and a long shot. 

The resultlnsc e qperimental design was a 2 x 2 latin square 
1ft which two groups of subjects were exposed to sequence! 
which had flashes cither In or botWeen shots. The shots had 
two levels of abruptness ot change. Sixty-one subjects were 
run indlvldusiUy. h was hypothesised, based ^^n psychollnguls- 
tic theory , that (1) within -shot flashes would be subjectively 
displaced to shot boundaries, and (2) bet weet^ -shot Hashes 
would be located with a hl^h degree of accuracy, Neither hy- 
pothesis was supported. Reasons for the fUlure of psycho- 
llnjulstlc principles to transfer to screen media probably 
are grounded In differences between the visual and the Audi- 
tory perceptual systems. 



ADOLESCENT INVOLVEMENT WITH TELEVISION CHAR- 
' ACTERS AND DIFFERENTIAL ATTRIBUTION iTHATEGIES 

Order No. 7833250 

DURALL, Jean A., Ph.D. The University of Wlaconalfl-Msdl- 
son, 1978, 242iip. Supervisor: Professr - Steven H, Chtifee 

This was an exploratory study focusing on adolescent in- 
, voivement with television characters, attributions about the 
causes of television character's behavior, and thair relation- 
chip* Involvement was conceptualized as two mutually sx-' 
elusive levels; recognition, or feeling that you know the char- 
acter; and, IdentUlcatlon, or wanting to be like the character. 
Attributions were considered as ascribing causation to either 
factors In the person (dlsposUiooal) or to factors in thesitua* 
tlon. It waa predicted that recognition should lead to' more 
situational attrloutlons while Identification would produce 
more dispositional attrlbutlc^ia. Other variables were grade 
of subject (sixth or tenth), seX of subject, sex of television 
character, and, either adult or adolescent status of the TV 
characters. 

Data were collected' In personal Interviews with 82 sixth 
graders and 68 tenth gradera drawn from a probability sam- 
ple of student? attending two area middle and high schools. 
Interviewing was conducted by advance undergraduate and 
graduate students enrolled In a research methods course. 
Questioning focused on three specific situation comedy pro- 
grams: Happy Da)^, One Day at a Time , and Welcome Back 

Kotte r. ' — ' 

The general'flndlngs indicate that Involvement, ^at least 
with situation comedy characters, is not very extensive. The 
recognftlon aspect of involvement, or feeling that you know the 
character,. is more generalized than is identification, or want- 
ing to be like the character. The most striking finding was 
the strong indication that these two aspects of involvement are 
not independent, as theorized, but that recognition Is a neces- " 
sary condition for Identification. There was some support for 
grade and sex differences in both identification and recognition 
but these were not substantial except in the case of same-sex 
and ci'oss-sex identification. 

Considering the attribution measures! alonf , the evidence 
which emerged was more specqlatlve. There was no Indica- 
tion of any relationship between measures of attribution across 
different television shows although there wa^ some tew?ency 
for similarity between characters from the same show. A sec- 
ond fijidlng was that, in general, attributions about television 
characters refer more to sltuatidnal factors than to personal 
quamies. Much of the analysis And discussion surrounding 
the attribution measured involved different attempts to estab- 
lUh the reliability and validity of those measures and the as«* 
soclated findings. 

Little evidence for a significant relationship between level 
'3f Involvement and type of attribution was found. Then' was 
some Indication of a positive relationship between recognition 
ajKi situational attribution but this trend was reversed for two 
of the six characters studied. In general, the results reflect 
more heavily on the separate concepts of involvement and at- 
tribution rather than on any relationship between Ihe two. 



AN AKALYTICAL-DKSCRIPTIVE^HISTORICAL STUDY OP 
THE DEVELOPMENT OF RADIO AND TELEVISION IN 
DENMARK Order No. 7902306 

£UBA^fKS, Robert Eugene, Ph.D. Thft PenngylvaiUu State U?il- 
v»r8Uy, 1978. 203pp. Adviser: Harr Hd K, Nelson 

This study has aij Its major cone .^rna: the developmeRt of 
!h« management and authority 3tnicture by which Daiiish broad-* 
CMting operates; the development of pro^jramnilng and the . 
chang«i which have taken place in tlie programnilng structura 
of rrdlo and television; and the forces which have exerted an 
Influtnct in bringing about change In the broadcasting system 
in Denmark^ 

Danish broadcasting was, given direction In its begUmbig by 
a few men who placed prlmiuy emphasis on the artistic ele- 
ments of the culture. Tne phllosopliy of Danish broadcasting 
has bten tlMxt the cultural level of the masses must be ra^lned 
by the programming of the media. The last 20 years has seen 
a nr*ov«inent away froui this basic assumption in the direction 
Of fulfilling the demands for more light entertainment desired 
by the general public. This movement took place as less ron- 
tfol over pro^.;rammlng was exerted by the person In charge of 
the day-tp-day operation of the service. 

Several forces liave been at work to bring about change 
within the .system and the structure by which it is controlled. 
In the early years of the system's development the listencirs 
who had formed club.s to encourage tft oadcasUng had a strong 
influence on programming ctnd operation. 'I'he Influence of the 
clubs diminished as the jXiliti -jJl power stnicture recognized 
the potential of broadcasting fui )rlnglng change In the society 
and, therefore, extended through ioglslation, Its ability to in- 
flutnct the direction of the s^'stem. Although the political party 
in power has been able to bring change in structure, it has not 
been able to Control utilization of the media by opposing ^politi- 
cal groups. The charismatic quality of party le.ader/on tele- ^ 
vision has proven an advantage to n^w and small political 
groups and has brought abt>ut major realignment ul party power. 

The growtli of outside programming is a major factor In the 
changes which have taken place. Qanmarks Radio,' unable to 
produce more of its own programming because of budget and 
available talent, has turner; to outside sources to fill the gap 
created by dem;uids for more aiKl varied programs. There are 
strong indications that the lunount of outside programming is 
a major factor in creating dissimaiice within the society. 

This study indicates* Uiat there is a need for further re- 
search in the areas of: audiences for^competing programming; 
the In/luerire of the media in specific areas of cultural change; 
nn6 the political values :uid commitment of the individuals who 
are appointed to roprosent the various cultural ;uid societal 
groups on the Radio CounclL 



TKLF/VISION IN THK I.IVKS OK OLDKR ADULTS 

Order No. 7903902 

FLATT, l.arry Waynf\ Ph.D. University of Missouri - Colum- 
bia, 1978, 149pp. Supervisor- Dr. Arni T. Dunathan ^/ 

n 

Purpose 

The general purpose of this study was to expiuid the present 
taiowledge about oidpr adults in the Senior Citizen Centers 
sponsored by The Saivatlnn Army in Tulsa, Oklahoma. The 
study was specifically designed to provide information abbut 
television as an environmental factor affecting ihe older adult 
popalation Ln The Salvation Army Senior Citizen Centers In 
Tfilsa, Oklaliomo. 

llethod 

The sajuph- 'ir thl^ study ron slated of one thousand older 
adults who wt*re r,mdnmly ^elected front participants of ihe 
Centers* An Instrument wa.'4 designed to collect data about 
television in the lives of older adtilts and distributed to each 
participant fhrough the Center f;ir rtorq. The data secured 
from the instmmeijl werp (mkIoiI and koy punotp^cl for analysis 
Ify the University f)f Missouri Computer Center. The Statistical 
*^''*'*f* Social Scipnres w;i.s utilized (or frwjuenry ( ounls 
" nesn ncorns relative to the rp.noareh (luesttons. 



C onclusions 

The results of this study showed that the population pre-- 
ferred to watch concrete and non-fictional television programs; 
they felt that television violence exemplifies crime in the cities 
they felt Uut the roles on television portrayed by older adults 
were not major roles ajid that there is a need far more major 
adult roles in television programs, The population did not con- 
Rider cut- rent television programming as satisfactory. Cur- 
rent television programming was not meeting the needs and 
Interests of Uie older adults. Older adult males preferred to 
watch television from 6:00 p.m, until midnight, and older aduU 
females preferred to watch television from noon u^iUl 3:00 p.m^ 
Most of the older adults agreed that television fulfills a coml 
panionship role, however, those who were married dls^igreed. 
Older adults in the population who were ningle or widowed 
agieed that television fuUllled a companionship role, as did 
those In fair or poor health. 

Rec om me nd at ion s 

Television programming should be changed to better serve 
the needs and Interests of older adults. Participatory training 
programs should be established to help older adults understand 
how television may affect their lives, and studies should be con- 
ducted to determine the impact of television programing on 
the older adult population. 



A POLICY ANALYSIS OF SUBSCRIBER REACTION'TO 
CABLE TELEVISION PUBLIC ACCESS PROCRMIMING IN 
NEW YORK CITY Order No. 7911241 

GOSS, Patricia Bellamy. Ph.D. New York University, 1978. 
153pp. Chairman: Professor Terence P. Moran 

The ability of cable television* systenis to provide" the public 
thro.ugh public access channels, with an alternative medium of ' 
communication from that of homogeneous commercial broad- 
cast television was the focus of this study. 

In l972 th<^ Federal Communications Commission mandated 
that all cable systems operating within the top 100 U, S. mar- 
kets must provide a public access channel. The pubjic access 
channel must be available to the public on a •first -conie, first- 
sirved** basis. Publk access channels have been operat'lng In 
New York City since 1970 because of local franchise arrange- 
ments required by the city. This study so'ught to analyze public 
access channel programming in New York City by determining 
the objectives of the FCC in requiring public access channel 
programming and then surveying cable television subscribers 
to determine to what extent the objectives were being met from 
an audience perspective. The final portion of the study devel- 
oped policy recommendations for the future development of the 
concept of public access, y-^/ 

The investigator examined all public documents presented 
before the FCC which contributed to the FCC decision. The 
positions of various public Interpst groups were cxajnlned, as 
was the FCC decision itself. From this investigation five ob- 
jectives of public access chiumel programming were isolated. 
They were: (1) citizen participation in community dialogue 
through a mass medium, (2) promotion nt diversity in tele- 
vision prpgran\ming, (3) advancement of educational and In- ' 
structlonal television, (4) increasing informational services of 
local government, and (5) incroasiuK access' to the mediai; 
These objectives formed the basis for the development of a 
survey Instrument with which to ascer' lin the reaction of cable 
subscribers to public access channel p ot^rantming, 

A telephone survey of over 400 subscribers to Manhattan 
Cable in New York* City was conducted during Decemb^^T of 
1977. The results of the survey indicatcil that over one-half of 
subscribers were, aware of the concept of public iiccess one- 
third of subscribers viewed public accer.s pru^raniming regu- 
larly, and that 15'' of nubserlbers listed pub Ic acress as a 
reason for subscribir.^ to cable television. The results further 
Indicated that cable subsrrlbers wh . wero aware of the cimrepl 
of public aecesR view public access prt4:ram.s nu.re f.^Mju^ntly 
view more divers, types uf pro^;rams. and vjrw puMl^ access ' 
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prof rams for Information and educational reasons In addition 
to •ntertalnment reasons In higher p-^rpontagea that typical 

* iub«crll>er8 not Involved In the co;icept of public access. 

A compari3on of the survey results with the objectives of 
public access programming Indicated that the objectives were 
being met to a substantial ej^tent from the perspective of cable 

i teUvltlon subscribers. On the basis of the results, the lnvc§- 
tl|»tor made the following recommendations for the future de- 
▼elopment of cable television public access policy: (I) To the 
extent permitted by Its enabling statute, the FCC should en- 
couraf e and enforce the present access requirements on a 
nationwide basis, but (2) That additional regulations pertilnlng 
to the further expansion of public access policy by the FCC 
are neither necessary nor desirable. The study concluded thaf, 
In a limited sense, public accefis policy has provided the Indl- ' 
Vidual c\t\zfin with a viable) alternative to the monolithic power 
of brdodcast television. 



APPLICATIONS OF COGNITIVE STYLE AS A PREDICTOR 
Oi' RECALL, LNFORMATTON SALIENCE. AND ATTITUDES 
TOWAJRD TELEVISION COMMERCIALS Order No, 7911151 

HADLEY, Roger Henderson, Ph.D. The Unlverstly of Okla- 
homa, 1978; 147pp. Major Professor: Dr.'Lynd^ Lee Katd 

It it the proposal of this study to explore a^number of dif- 
ferent poftslble telitlonshlps between cognitive style znd var- 
loui cognitive and affective reactions to television commer- 
cials. Th# concept of cognitive style In this Investigation aeekj 
to describe individuals In terms of such variables as p^-efea- 
ence for visual or auditory 8ynf>bol8, willingness to accept the ^ 
Infltience of family figures or peers, and preferences fpr dif- 
ferent modes of mental processing in order 19 derive rticaninf . 

Specifically. t>.e study attempted to compare major and 
minor cofTiltlve style orientations of theoretical visual, Un- 
luistlc, tneoretlcal auditory linguistic^ , and qualltative/visual 
for dliferences In Information recall, Identification of salient 
Issues, a/id altitude toward a series of political television com- 
mercials. T^e results failed to Indicate that subjects with a 
majoi-.^cpgnltlve style orientation recalled more information 
or Identified more salient issues t'han did sutjjects with a minor 
copiUive styl^ orientation from a television commercial which 
reflected thi* same cnignj{lve style orientation The* results of 
the st^dy did provide evidence that cognltiv|r le Is not re- 
lated to attitude preference. The findings In^ilcate that the re- 
lationship of cognitive style and response to television naes- 
sages la still explo'^atory which deserves the attention of 
additional research in mass cornnrunicatlon. 



REMEDIAL ALTERNATIVES AND LEGAL CFIALLENGLS 
TO DISCRIMINATORY TELKVISION ADVERTISING 

^ Order No. 7901^ 

HOFFMAN, Mark Lef^lle, Ph.D. CMse Western Reserve Uni- 
versity, 1\78. 98i)p. ' 

\ 

This paper is a review of the avalUble legal and quasi- 
legal remedh's to tuWIsirm advertising which arc available*^7 
to a minority or special Interest group, An analynls of the 
available renearch literature as to the prevalence ;ujd ef- 
fects of sex riKcrlminatlon wa^; usHxis a vehicle to demon- 
strate the alternatives available In any rhaljenj^e to television 
advertising and to evaluate the procedures and effectiveness 
of each alternative, 

Television Is universally reco^^i/j^d as the most prevalent 
of the nnass media in terms of numbers of perso«s exposed to 
It on a regular basis. The Mudles reviewed concluded that 
television advertJcenients overwhehnlnKly portray women as 
secondary or sub.^ervient to men In virtually all situations and 
activities. Womeji are thus stereotyped Into roles whleh wily 
j-eflect a very small |n->rtion of their current status In society, 
ConsldorlnR the extensive exposure to telpvifilon of most of 
the population, many liehavlor theorlqtf\ Mvo hyp(ithe9b.ed that 
television^ capacity to teach or reinforce niil.ps It one of the 
etrongtst liiflueneing factf] In the Rot lall7atI» procesf;. the 
^«^lly biased advertisements found on felevlf;luu thus may 
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cause significant behavior learning of sexual ste eotypes which 
are contrary and perhaps detrimental to the actual societal 
•talus of womert. 

Remedial legal alternatives available to women and others 
objecting to television advertisements include the adminis- 
trative processes at the Federal Communications Commission 
(F.CC/) and the Federal Trade Commission (F.TX.) and fed- 
eral civil rights lawa. Many E.C.C. complaints formerly were 
examined within the framework of the fairness doctrine. The 
fairness doctirtucj, an operating requirement lippotfed on broad- 
casters by the federal government, requires broadcasters to 
air controversial issues of public Importajice and to broad- 
cast differing views on these Issues. In 1974, ''.C.C. ex- 
empted standard product advertisements, the va« aiajorlty of 
commercials, from the doctrine. In addition, the U.S. Supreme 
Cdurt has given First Amendment protection to this type of ad- 
vertising, \ 

Even wilhoVit the fairness doctrine, complaints and license 
challenges may still be filed with the F.C.C, and women's 
rights groups have on occasion been remarKably successful. 

The F.T.C. Is empowered to regulate against deceptive or 
misleading advertlsemenvs. Although In order to exercise Its 
authority the nature of a product must be deceptive and not 
merely the context it Is advertised In, recent expansionist 
trfnds at the F.T.C. Indicate a possible widening of its role to 
include broad social reform. 

This study concluded that community baaed action using the 
F.C.C. complaint procesr as a pressure point Is the moet 
effective remedial approach. By forming a unified coalition 
of women's rights political groups in a televlaic^ station's 
broadcast area, sufficient economic and political pressure can ' 
bf brought }ipon a television licensee to force it to make 
changes in Its broadcasting policy. These changes are typl- 
cc' y reduced to written broadcasting policy reform agree- 
ments between Individual television licensees jund the coalition 
seeMng changes in the portrayal of women in television ad^ 
vertising and are fUed with the F.C.C. Although there is suf- 
ficient law and theory to continue to pursue other ren- *dles, 
substantial policy changes in the administrative agencies and 
the courts mtist occur before corrective government action wlU 
be available. 



. DEVELOPMENTAL ASPECTS OF CHILDREN'S IMPRESSION 
FORMATIONS OF ^TELEVISION CHARACTERS 

} Order No, 7912023 

^ HONG, KIsun, Ph.D. University of Minnesota, 1978. 21Cpp. 

This study examined the Impressions children form of tele- 
vision characters. The key question was whether children of 
different ages and sexes form different types of impressions, 

Guided by Plaget's theoretical framework, this study ana- 
lyzed differences In children's Impression formation at the 
concrete And formal operational stages. Children's free de- 
scriptions of their favorite TV characters were discuslfed In 
. terms of differences in tlrteir organization, accuracy, ;^id ab- 
straction levdls. i 

In order to oprratlonallze the developmental constructs of 
Interest, particularly those which deal with differences between 
the concrete and formal (3fx'ratinnid staf^es, three a^^e ^oups 
of chlldren-'Second, fifth, and eighth gradprs^-wero sampled. 
' The level of at)strarti(jn contained in each child's descrlp- 
. tlon was determined by oxanilninR the number of assertions 
the child m ule about physical/social Identity, general behavior. 
. ,.and personal traits of character?;. 

The data sui^pexited a dovi^lopmental shift toward increased 
use of personal tr;lit assertions.. This shift wa.s most apparent 
between the fifth (concrete operati(;na] stage) and eighth (forma! 
operational sta^e) grades, ^specially among girls. 

The degree of organization in children's chararter drscrip- 
lions was determined by examining the overall scheme that 
each child used in de{^(»rlbing them. The basis fr)r judging the 
^e^rce of orgWilzation was th^ presence of a sen;antic rela- 
tlonjihip between two or mm 0 a.ysertions in th«^ desrription. 
SorttJintlr relatirinpli pc weit* - itcgorl/ed in ierni/i of whether 
t.iey ropr(»s<'iite<l ;m .-videnti.iry 'atu ibutidiuil, nrnditinnal. or 
causal link between r>vo 01 n ore :Kssierti(»nM 
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Th« data suggested that the degree ox organization Increwet 
with age, the shift bemg moet mar ked between the fifth and 
•tfhth grades. Also, girls* Impressions become more or- 
ganlied than boya.,between these periods. 

In addition to this categorization of semantfe.relatlonshlps, 
••quentlal assertion patterns were also Identified We Iden- 
ttflsd three dimensions oh which the organization of impres- 
sions differed These were: length of the description; different 
Attraction level assertion (sequences; and the abstraction level 
of th« inUl;iI assertion. 

There were no age-related differences In the length of de- 
scriptions or sequential combinations of different assertion 
abetraCtion level. However, eighth graders tended to start 
their descriptions with personal trait assertions, which repre- 
sent a high level of abstraction, more often than the second and 
fifth graders. 

According to our data, with age, children make increasingly 
abetract and org;vni7,cd character Impresofons. This charge is 
tepecially pronounced between the fifth and eighth graJe^ sup- 
porting our hypotheses based on Plagetlan cognitive dev^p- 
mental theory. * " 

With regard to' sex differences, this study suggests that 
girls experience relatively clear developmental changes \n 
ihmiv verbal descriptions of TV characters between the fifth 
ani eighth grades. These sex differences may be due to the 
'different social expectations which are placed on boys and girls 
and their subsequent adjustment to these, 

The accuracy of descriptions was determined by assessing 
how accurately each child estimated the ratio between charac- 
ters* pro-social and aggressive behaviors. The leve; of ac- 
curacy was defined as the difference l^etween the children's 
eetlmatea'ind pro-soclal/aggresslve ratio values which were 
computedjby means of program content analyses. With the ex- 
ception of the second grade boys, all of the children shared 
similar accuracy levels, 

Wlt^i a^e, however, children (especially girls) tended to^ 
evaluate TV characters a^^lng mort aggressive. Also, with * 
ag*« perceptual blad es due to flklng of characters decreased: 
thle shift was most apparent between the fifth ind eighth grades. 
This implies that stage-llkw developmental changes also oc- 
curred in the children's perceptual biases due to their lildjng of 
i|V>*rtu-acters. 

/ Tttis study suggests that children's Information processir^ 
\ot TV^ character attributes depends on the cognitive apparatus 
JK»y bring to the TV viewing situation and that their Images of 
ehjuracters vary considerably depending on these cognitive 
structures. 



PUBUC RADIO IN COLQKADO: A DESCRIPTIVE STUDY 
WITH RECOMMENDATIONS FOH FUTURE GROWTH AND 
DEVELOPMENT Order No. 7902B32 

HURT, William Kurl, Kd.D. University .of Northern Colorado 
1978. 315pp. 



Rosultg 

The fincUni^s indicate only 48 percent of Colorado's popula- 
tion can receive fulUservice pubUc radio whilo comparatively 
approximately 70 perct^nt ol the United States population can 
receive this service. Alyo, pubUc an'd;Commercial radio can 
coifXist in a community by complementing and suppleniontinj' 
one another. City officials indicated a need for pubUc radlc* 
since it benefits everypne, especially minority interests, 

Colorado could afford public broadcasting based on the 
state's 'vconomlc gror h and population lax base. Operation of 
a fuU-servlce pubUc radio station one year would cost each 
Colorado citizen approximately three cents per station. Exist- 
ing stations currently receive most funding from nonstate and 
less than stable sources. To maintain these staUons, as well 
as expand the number of stations to serve aU Colorado clUaens 
funding must be secured from a variety of sources, including ' 
the state, St:ibiUty and fl^ervice, to the public by improving 
•quaUty of Ufe" are the basic arguments supporting the use of 
state monies for public broadcasting. 

i 

^<Jnclus|^ n3 

The conclusions of this study wex^ shoi-t and long range rec- 
ommendations for the Colorado LegfKature based on the daU 
gathered. 

The short Yange reco^meftdaUons Included estabUshii^ a 
state commission or agency, representing all areas of Colorado 
and public broadcasting ent'ilies, to coordinate the fijianf- >g and 
development of public radio,. This commission or agency would 
receive, screen, and analyze /undlng rtsquests from all appli- 
cants with recommendations for cUre<:t funding to the liceiuiees 
from the Joint Budget Committee. 'RecommendaUons also in- * 
eluded estabUshing of 'minimum criteria for st^iiUons eligible to 
receive Stat . financial assistance pvMn^ interim funding 
to existing fuU^service radio stutioos whiU* xuc commission or 
agency is formed, - 

Several long rango recommend.itions wero made for the 
years 1979 through 1984, the .sf..ite should complete iu\ cjigj^ 
neerhig study for state coverage* wMch iwcludos Federal Com- 
Qiunicafions Commission ,applicaUon for imTea.?»ii^ power of 
existing Stations, Joint production faclui*«s i5houM be estab- 
lished fpr broadcasting events ttiat t^avo sl.xtewl^^P interests. 
Existing stations should becoape int<&nionnect(id and translators 
or new stations activated to pro/ide sUtewld<.» coverage, FM 
Sut>-carrler Subsidiary Communications Aulbarl^ation service 
f<fr fecial Interest needs should b« eistablisluvd. Finally, the 
current loasler plan should be evaluat*?d and a new plan pre- 
pared for the years following 1981 . 

These recommendations establish a bas-i? system for coor- 
dination of state activities in public radio. State support woul3^ 
then be given only to stations demonstrating that they are pro- 
viding educational, informational, and cultural services to their 
communities. Future growth cf public radio could then be re- 
alistically devel«:;ped. 



Statement of the Problem 

While the majority of the states in the Uniteii States are al- 
locating state fundj^ to public broadcasting, Colorado is not part 
of the national trend, TIds is due, In pait, to tlie lack of a •mas- 
ter plan" for the development of public broadcafitlng in the state. 
This study fornn a baie for i-iuch a plan, iiiformijig the inter- 
ested reader and the Colorado' Legislature about public radio, 
offering Justification for state flnajici^i:-aat,istajico for public 
radio, and roconmiendnug a sy';tem and nietliod of stale finan- 
cial asslstonco for public r:idH). The fvitur^ of public brnud- 
casting in Colorado will probably dnpend on -jome llnanclal as- 
sistance from ttm >.tate govtMnmrnt. 



Procedure ajid Mothotl 

Bf^lWi^en April iuui Sppt?rrnli*T, 1977, Mirvpy-# wpro dlMtri- 
buted by mall to publia radio r.talioMS in the Unitod Statf^j^i. In 
iiddltion Intwrvl 'w-; wi^ro ari'-'^Dgod with city t'.ovprnmRiil nnd 
public radU) r.tatlon tifficiulA in Caiorado. Tho data ^rath^iod 
in lh«se lurvMV^ mil iiitervi.>w^ pnivldnd Mn^ ha^n of discussion 
for this study. 

A review cf nu i'<-nt litiM .itur»» plus th«^ authfu 'f. ov,n Iciio^wl^ 
O of tUe inbjrM t «-unipU'niehh«d the nuli» br»iy of the ti^xt. 



TELEVISION'S CONTRIBUTION TO YOUNG PEOPLE'S 
CONCEPTIONS ABOUT OCCUPATIONS Order No. 7Wtf749 

JEFFRIES-FOX, Suzanne Kiiulel. Ph.D. University of Pennefi- 
vanla, 11^78. 283pp. / SupervlHor; Larry p. Grose 

Statement of Probl em 

This study investlgajkei» television's contribution to occ^Jt- 
' ttonal socialltatlon through an examination of y^ng people's 
'^'tSeveloping concept! as about' sU medical and/faw-enforcemei4 
occupations. The Ktudy seeks to answer two/research ques- 
tions. First, does television sippeiir to be making a contribu- 
tion of any Importance to young perjple's conceptions, about oc- 
cupational roles? Second, does teHevlslon make a dlatlnct 
contribution, or la It merely reiterating or reinforcing ideas 
that are pre«enied thirough other sources? 



'roi 



Procedure and M ei hods 

Impersonal interviews 2lfi Junior, high-school fftu Jertts were 
asked what they know and their sources of k>wwledg : about six 
occupations: police officers, lawyers, Judges, doctors, pars- 



MdiM Md psychiatrlflU. Ratbtr than mccwj^ at faca ratet 
f iipo B iia t a^ attrUmtlOM coitcarnlnc from what aourcaa iw- 
(ttla 0OM«|itloM dtrlra, a corraUtloiua analr^U waa am^'ioy^d. 
Bii^OMii nt V dticrlptloaa of tba occupationa wtra corraiV<MI 
trtth tk#lr aaaaaamtnl of vhathar talavUlon proTtded an/ kncrwl- 
•d||« al all abouA thai occupation; Statist leal proctduraa pa** - 
ttaltod out affacta of aoelal factor a and aourcea of know?.^dK« 
otiMr than telavlalon* 



Raapondanta apand mora of their waklnf time watchli« tala- 
riaiop than doing anythlnf alaa, prafar fiction to any othar for-* 
0Mti and fraquantly talk at>out talarlalon proframs* Tor all 
oco^pMllooa Inraatlfatrl, talevlalon ia hy far tha mojt fra- 
^MioUjr^ltad aovrca otk«>owladga. Tha moat praralant atarao* 
typaa about tha law anforcamant occupationa ara conaiatatft a}- 
aaoal aaftlraly with talaTtaion portrayals: thla waa leaa ao for 
tha madlcal occupationa. 

Bjpeaura to larca amounta of talavialon waa found to ciUtl- 
vala waja of undarafiandinf and deacrlblnc tha world that arf 
coaaistaat with conraritional Inkarpratatlona of aoclal raallty. 
Tha indapandan^ iniluanca of axpotfura to talavialon portrayals 
ai particular occupationa la moat parvaalTa and t <'onf aal lor 
tlK>aa occupationa that young paopla learn about ajuioat txcla- 
siraly through talarlalon. Talavialon portrayala cultlvata tha 
aaoat widalyahaf ad ataraotypaa about tho»i )oba for which 
thay ara tha maiii aourca of information, and leia widaly* 
aharad ataraotypaa about occupations for which televiaion ia 
OM aourca amoip othtra. 

Talsvlaion'a InlQuanca on conceptiona waa found to be strong 
in thraa areas related to the erterUiiutient context of telavlalott 
poHrsyala: underatanding of an emotional/intellectual dlmaa* 
alon to a Job, knowledge about peraonal characteriatiea of Job 
lacumbanta, and broad deflnitiona of tha work. Talevlaion'a 
lafluaiKa ia leaa strong for aapacta of Joba that ara mora 
squally accessible through talevlalon drama and through raal* 
life anccuntara: attributee of the Job Itaelf, behaviora the Job 
dsmands of its lricum.benta» and viaually-linked atereotypsi 
about dsmographlc characteriatiea of Job incumbente. 

TelsTiaion'a affacta on stereotypea appear to operate wt&iiia 
tha framework laid by aex-role aoclalitation. While both 
and girle who have aaen televiaion portrayala are more likely 
thssths othere to underatand paychologleal demanda of the 
Jobs, tslavieion cultivatea framii^ theae demanda in Intal- 
Isctnial tarma among boya and in emotional terma atnoi« gtr^s. 
Xaposure to portrayala cultivatea an appreciation of money 
and wnk houre in boya, but not in glrla. 

Conclsstois ' 

Tstoflslon does appear to be mailing an Importait and dls* 
tlnct coatrtbutioL ^q. young psople'a conceptiona about occupa* 
tiossFrslss. The contaict of teletlslon portrayala, i.e., narra- 
tive fUtlon, ahapaa the eociml realtty of vlewere. Youi« P^l« 
Isnrn net only the apeciflc information about Joba but also tha 
dhnesstoas in which social reality ehould be understood. 

Mnce manor televleloa*dertfed imagee cannot easily be dis- 
onnllmsd through day-to-day exparlencs, these aspecte of oc- 
ovattnaal stsreotypea may go unchalDnged. Belief e derived 
from ifleviaion may biaa interpretations of Information from 
otbar sources, in that new information must be aaaimilatsd 
iato rji already existing atereotype. Further, knowledge gained 
tbro^igh telavlklon may h^ve long«range effects by providing 
the 'Msis far interactioit 



THE PEl^CEIVED SOCIAJL CLASS AND PUBLIC TELE- 
VlSlOfl USK: A Sm^UDX OF THK EFFECT OF CULTURAL 
REFERENCE GKOUPS ON AUDIPiNCF BEHAVIOR 

'] , Order No. 7909775 

LICHTENSTKrN, Allen, Ph.D. The Florida Srate Univorsuv 
1978. 138i3p, Majur Prufessur: David J. LcRoy 

The rjUUiHinhlji hetw(»en people's Heif porc^^lvpu social 
cUis mil their use of public television is ana'yznd In this study. 
'P«rcflv«d fliicial chns Is the IndlvlduiiTu ^ubjecUve view of 
hHi own chss fllandlnK. II was hypothcsl/od that people with 
Q *^^|h class self Imago would be more likely \o watch [Aibllc 
• ipiviftlan'than those with a different view ot thnnfif lveH. 



The Iheorelical baae of this study comes from the uees and 
iratiflc^tlons perspective of media research'and from refer- 
ence f rcwp theory. Uses and gratifications approaches mfdia 
reiearch by searching for the feasons that people choose cer- 
Uin media. Reference group theory, lo^s to th^J grou|>8 to . 
which a per^cyi ijsychologically alligns himself. According to 
reference group theocy, an Individual will iH^t the attitudes, 
tutee ind^behavlors «f those groupc. He d<^s this to rtln- 
/ force his identification with them. 

A syntfiesis of those two approaches states that one moti- 
Y«tlon for media choices is to reinforce reference grcAip af • 
AUation. Public televiaion Is aasoclaied with hlghei^ cUss 
people. One motivation for public televlsioo viewing is <o rr- 
InXorce an Individual's feelings of being part of this group. 

TKe relationship between people's subjective perceptions 
of their social class and their use of public television was ex- 
plored in a survey conducted in Tallahassee, Horlda, The re- 
spondents were askfcd alvut their public television habits. They 
also rated themseWes on how th^ view their own social claia 
etuding. In addition, they were asked t0 sUte their feelings 
about the major determinant of social class. 

The data were analyzed through a series of two stage dis- 
criminant analyses procedures, lie purpose of this procese ' 
was to see how dcmographlc^and perceived social class vari- 
ablee could discrlnUnate between viewers and ndh-viewere of 
cerUln types of public television programs. In the HrSt sUge. 
tbe demographic variables were entered into the. equation. The 
perceived social class variables were entek ed in a stepwise 
proce<.ji --^^rlng stage two of the discriminant analyses. 
The rc»^ s Indicate a certain perceived aoclal class ele- 
^ ment Involved with pubUc television lewing. By Itself, having 
a hijh cLiss^self Image shows littk ability to dls(?rlmlnate be- 
tween viewers and non-viewers of public television. However 
when the major determinant for making aoclal class judgments 
ii also taken Intp' account, a pattern emerges where having i 
Mgh class self Image based on a particular criterion shows an 
a«ao<ilatlon with viewing a particular type of fxibltc televlelon- 
program. Having a high cLiss self Image based on education 
ii iMoclated with Viewing cultural programs; a high claes self 
image based on ec:6nonlilc factors,-wlth viewing Information 
•hows; and having a,hlgh class self Image based on personal 
▼alues, with watching public affairs programs on public tele- 
Ttsion*. Thus, while the basic hypothesis of this study was sup- 
ported, the results. Indicate a more complex phenomenon than 
oHgtjijiiiy thought. 

>^ MASS MEDIA AND NATIONAL DEVELOPMENT* IN CHINA 

Order No.. 7IM07S 

, LIN, Nlen-pheng. Ph.D. The ynlver3lty of Wlscdnaln-Madi- 
son, 1878. 2l5pp. Supervisor: Professor Don R. Le Ihic 

ThUi dissertation attempts to analyse the hlr ^ory simI 
Vw!opin#nt of mass communications in modern China with 
p. rtlcuUr emphasis on the character arid effects of modem 
Cl.lna's approach to national development alter 1M9. Thr worit 
begins with a study of the effects and character of mass csom- 
munlcatlon systems introduced by foreign Inventors before 
1948^ particularly rad^p communications, the press aad motion 
pictures. These early efforts are then compared to those ini- 
tiated by the communist state from 1949 to the present 

By relying on the Initiative of the masses rather thsn Indl^ 
vldual economic adventurers, by relying on the ■capital of hsman 
effort* rather than foreign credits and monetary aid, and nnally' 
by emphasizing self-reliance and localism rather than cMiral- 
Itatlon of efforts, n>odern China Is shown to provide a distinctly 
unique, and essentially non-Western, approach to the develop* 
mint of a mass communication system. 



HBTOWY Al'O DEVELOPMENT OF CABLE 7ELEV1310K 
IH BALmK RE, COUNTY, MARYLA^'D Ord«r No. 7W6755 

McCLEARY, Robert Franpls, Ph.D. Ohio Univeralty. 1979. 
4(K5rp. Director of Di8RertatL>n: Dr. Roderick D. Rlghtmlre* 

in 1»72, The Federal Con\munlcatlon» Comml^alon adopted 
the Third Report and Order which had the effect of estabtiihing 
a three-tlere::3 level of authority over tht cable television In- 
dustry, and formally opened the major television markets to 
full cable dc/elopment. While t^e federal agency ret^ilned 
mpAt of the regulatory authority, It delegated to the respectWe 
states and local governments the Imposing obligations of draft** > 
Ing franchises, Implementing the franchising procet 3, deter*^ 
mlnlnf thelfuallty of services rei[idered and establishing euk^* 
scrlber rates. In ordtr to monitor the performance of tiate 
a^ local authorities and to maintain the Integrity of the federal 
regulfitions, the Commission provided for a certlflcatlpn pro- 
cedure. / 

T%e purpose of this study Is to examine a timely ^nd sub** 
t lUal franchising procedure in a major '^levlslon market to 
see how the governing body approaches Its regulatory obll^a** 
Hons and whether Its efforts prove or disprove the wtsdom and 
practicality of tU0 FCC's shared system of authority over' 
cabl« television. A secondary goal of the study Is to docu- 
ment .how major cable cotaipanlee approach the Introduction of 
CATV.lifto major broadcasting markets. 

An htitoii'lcal examination of the franchising process that 
look place In Baltimore County, Marrlrnd, from Decomber of 
1971 to April of 1975, was conducted. Although portions of the 
county were within several television coverage zones, the 
County Co'jrtcll viewed the ilx hundred sc^ar^ mile area as 
one Incorporated community subject to a single cable franchise. 
Newtpeper article* ^ trade publications were used to develop 
a framework for the study. Examination of letters, iterofflce 
IHMMii^siida, proposed and adopted leg^latton, franchise appli- 
catkms, sdvi&or reports and public hesrlng transcripts pro- 
▼VM prlnary source material for the study. In addition, an 
ex&ailiutlon of the documents filed before the FCC relatii« to 
the sppllcstldn for the cttrtUicate of compliance, was conducted 
to Gcmplste the case etedy. 

II Is concluded that the Baltimore County Council, acting as 
*he sou legislative body for the Incorporated JurUdlctlon, 
Urmft«a SA acceptable franchise ordinance that met the needs ^ 
of the CQuuty residents. Borrowing from several model fran- 
clilBSS aivi a critically praised ordinance dralte<i for Arlington, 
Virginia, the County Council compiled an ordln;.fjce that en- 
compssse^l what was considered to be the best of each docu- 
ment. 

It Is further concluded that the County Council possessed 
the cVpacltr to conduct a proper and thorough franchise pro- 
ceeding. In spite of its capability, however, the council ef red 
by failing property anticipate the size and scope of the ta^k 
it Hsd obligkMed Itself to complete. Unrealistic deadlines and 
restrictive schedules, in part prbmpted by the threat of state 
prsemption over cable franchising, contributed to an Inefficient 
and, at times, exasperating proceeding. 

The study also-reveals that the County Council made a satis- 
factory selection from among the applicants, baaed upon qualita- 
tive criteria that were rel^v^nt to the counf'ira frame of refer- 
ence. While all applicants met the minimum quantitative 
qua^ilicatlons, only two comf^anies performed ascertainment 
surveys and off<»red substantial l:)i.'al proj^ramnilng proposals. 
Of the two noted companies, only one offered true local control 
over the cable system. 

From the evidence examined, is concluded that the County 
Council did not show f oritlsm toward any one applicant. Be- 
cause of the number of politically influential residents that 
were associated with the various cabN companies, the council 
mads a concerted effort to render an objective decision. 

It is finally concluded that although Baltimore County ftiU 
filled its franchising obligations, the FCC failed to execute Its 
resr«>neibUlttes in an effective manner. A time-consuming ef- 
fort to g»in Commission certification transpired because the 
FCC misled several cable companies and the County Council 
and made no effort to rorrect the misunderstanding until a 
cerHflrate wui* applied for 




THE LAiiGUAGE OF THE SATURr)AY MORNING GHETTO- 
A CONTENT ANALYSIS OF THE /ERBAL EmaRONMENT* 
AND VERBAL AGGRESSION IN SATURDAY MOR>aNG PRO-^ 
CRAMMING Order No. 7903073 

MCCOHKLE, ouzar.ne, Ph^D, Unlver.sity of Colorado at Boul- 
der, 1978, 287pp. Director: Professor Harold Hill 

The potential effects of television as a socialize r of children 
^ is a matter of currt*nt concern, Tlds study examined arguments 
concerning television's potential effects, presented an ar^- 
ment for the analysis of television's verbal dimensions, and 
content analyzed five hours of Saturday morning programs. 
Aiialysis was focused to answer questions concerning the verbal 
environment in Saturday morning programming.^ Three content 
analysie tools were developed to measure (1) general context 
features and character attributes, (2) the occurrence of suppor- 
tive or defensive communtcatlon, and (3>- various other cate- 
gories of verbal responses. Computerized concordances also 
4 were produced to create a vocabulary of the Saturday morning 
viewing hours, 

Tha Saturday morning verbal environment was found to be 
characterized by language which described informed, or in- 
structed. Several common stereotypes were reinforced. Ex- 
hibited :,inguage |L,eneraUy was not aggressive, although a ten- 
dency emerged for characters to adopt defensive and personally 
attacking postures. Men spoke more than women, but women 
showed more diversity in the types of verbal responses ytllized, 

THE INFLUENCE OF TELEVISION ON. THE READINESS 
AND POTENTIAL LITERACY OF PRESCHOOL CHILDREN 

Order No, 7812698 

MacKINNON, Colin Frederick, Ed,D, University of Massachu- 
setts, 1979, 164pp PirRctor: Reginald Damerell 

Methods cf transmitting information to the public have 
changed in the j ast twent)j.-flve years; the utility of reading 
and writing has also ch?ngcci The published decline of SAT 
scores, the difficulty of teaching reading and-writing to young . 
children, the concern about accountability in public schools, 
and the widespread Impact of television viewing on our society k 
provide subjective evidence* of these changes. 

The pre-school readiness scores of two hundred pre-school 
children from a rural community were compared to the number 
of hours of dally television viewing reported by parents during 
a pre-school Interview as one means of establishing the rela- 
tionship between tf^evlslon viewing and Its possible Influence 
on the reading readiness of pre-schooler». The areas of readi- 
ness assessed we.e fine-motor, gross -motor, perceptual- 
motor, and persons! -social domains. (The language develop- 
ment of the pre-r. ^olers was not addressed in this study,) 
Anecdotal ev'dGnc(» ni the writer's^experiences,, field ob- 
servation in a rural sc; ol; as well as curricula!* guidelines 
were offered against a background description of an overview 
of literacy and growth ( * ncn-pi int medlx 

Although no signiflc irt • -^ect of television viewing was es- 
tablished as a result of :htj- i tudy (Significance was detefmined 
by a score greater or \e\ ^ li* one standai^d deviation fron)^ the 
mean In sub-test an well test scores), the depression 

of fine-motor, gross-moto . and personal -social scores among 
children viewing more th.m two hours of tc*loviiiion daily was 
noted, as was the overall effect of television experiences on 
the readiness of those samplt?d. 

The study concludes that the kinds of activity choices avail- 
able In the homes of pre-schoolers can affect the chMd'a readi- 
ness to read if the dominant activity is tolevlsior viewing. 
There must be > balance between television viewing anci skill 
building aptivltlfs in the psychomotor domains. Even though 
the study shows that television does offer a slight benefit in 
the pefooptiiaI -nu»t()r area, it falls to provide rcadlrtesa eji- 
perience^ in the other psychomotor aronK 

The Rtiidv recommends that p.u;ents and ediiratois bo more 
cautious al)'jut the deni.inds which tcInvhUon m,»>.e8 on the time 
of pre-schoolers. Where {><)sslb:e, par^ents are encour;4ged to 
make consclotis decisions ab<jut thrlr children's discretionary 
time. Educators iiro encuura/^ed to a^usPMa the affect of the 
process of television viewing on the f»?adlnesH of pre-schn i 
Children. 



TF,IJ?V»K3N AND SOCIALIZATION ON PROSOCIAL AND 
ANTBOCIAL BEHAVIOR Ordei No. 7900726 



MILLER, Matthew Mark, Ph.D. 
1971. l«7pp. 



Michigan State University, 



This research examined effects of television exposure and 
identification with television characters on children's perfor- . 
manct o( prosocial and antisocial t>ehaviors. The prosocial 
bchavtors considered were altniism, affection, and self-expres- 
•too; the antisocial behaviors considered were verbal aggres- 
sion and physical aggression. 

Mst research concerning effects of television on children 
focttS«d en the impact of specific televised behaviors on per- 
fornuMf of the sar^e behaviors* While this research con- 
•Idered such direct linkages, attention was als^p paid to 
*crOMed effects,* l.e,, effects of prosocial televisUon on an- 
tisoclAl behavior, and of antisocial television on prosocial be- 
hmvlor, 

lUMOnlng from mediational -stimulus contiguity theory, 14 
hypoeheses were de;»lved concerning direct effects, crossed ef- 
fects, ajnd Interaction effects of television exposure and of Iden*- ' 
ttflcallon with television characters. ^ 

A ^iiiestlonnalre was administered to 721 fourth, sixth, and 
•Ighth graders to gather ^tiiu -.^ their exposure to 15 selected 
television programs, th /lr Identification with 16 selected tele- 
vision characters, and their own performance of specluc so- 
cial behaviors. 

Multiple-Item Indexes were constructed as Indicators of 
the respondents' performance of the specific behaviors. Data 
derived from content analysis of the selected programs and of 
the progr.ims in which the selected characters appeared were 
u«ed to weight the exposure and Identification measured to form 
indexes. 

All Indexes were related to sex and grade and the effects 
of these varlabler, were statistically controlled In the subse- 
quent analysis. Mociest, but positive and significant, correla- 
tions were found between exposure to and performance of each 
of the specific behaviors supporting the direct effects hypoth- - 
ttses. However; contrary to the crossed effects hypotheses, 
positive correlations were found between prosocial exposure 
and antisocial behavior ;uid antisocial exposure and pfosoclal 
tychavior. 

The direct effects hypotheses for Identification were sup- 
ported only with reference to expression and physical aggres- 
sion. The crossed cfrect.s hypotheses for Identification were 
not supported wich the appropriate correlations being either 
positive or non -significant. 

Tests of the Interaction hypotheses revealed that the anti- 
social exposure -behavior correlations were lowest when pro- 
social exposure was high. However, the prosocial exposure- 
behavior correlations were not systematically Effected by levels 
of antisocial exposure. Prosocial and antisocial Identification 
.did not alter one another's effects. 

R WM hypothesized that identification with characters who 
\ psrforrted specific types of behavior would enhance the effects 
* of eicposure to the same behavior. The highest pi^osocial ex- 
posure-behavior correlations did occur at the highest levels 
of prosocial identification; however, the relationship was mark- 
sdly curvilinear. The exposure-behavior correlations were 
rslativeiy high at the lowest levels of Identification, and were 
near isro at middle levels of Identification. The Interactions 
of antisocial exposure and Identification were less systematic 
with the hlgliest exposure -behavior correlations occurr|[ng^t 
modsratsly high levels of Identification for verbal aggression, 
and at lowest levels of Identification fur physical aggres-oU-;, 
Th"s ftndlngs suggest multiple processes may accoiv:.! for 
the effscts of both exposure and Idenllflcallnn. TelevlnJon ex * 
posurs appears to lead not only to Imitation, but ali'-.^ io 
htlghtsnsd arousal whh it. In turn. Increases levels of all o\5- 
havlors. Id^^itlfU aticni appears to operate through one pro • 
csis among children who want to be like teloviaion characters 
snd through a distinctly different process among children whn 
d«ny wintlng to be ^e televl.sltm characters. 



THE INFLUENCE OF THE STRUCTURAL CHARACTER- 
18TICS OF THE TELEVISION IMAGE ON HUMAN COM- 
MUNICATION IN INTERACTIVE TELEVISION 

Order No. 7M1259 

PARK, Ben Kimball, Ph.D. New York University, 1978. 306pp. 
Chairman: Professor Nell Postman 

Interactive Television (lATV) Is a communication snriron- 
ment in which distant participants see and hear each othsr vis 
two-way television pictures and sounds. Since the early 106O's, 
lATV has shown promise In health care, education, and other 
fields when dlstanr- maldistribution of human resources or 
disability has m. -nlcatlon difficult. ' 

The present stuuy ib based on two assumptions: 

,1. That conditions pf communication In.IATV are de- 
fined In terms of communication expei'lence In face- 
to-face environments, the only previous environments 
providing synchronous sights and sounds among In- 
teractors. 

2. That Intesactors using lATV depend on the struc- 
ture characteristics of television Images both to 
present their selves and to glean Information of 
those with whom they are Interacting. 

Precisely -descrlbable structural characteristics of tele- 
vision's two-dimensional Images were Identified: 



1. 
2. 
3. 
4. 

6. 

7. 
8. 
9. 



SeparatEon (dlscrlnllnation of edges, shapes, etc.) 
Color (from all-f pectrum white to achromatic black) 
Frame (the arbitrary surround of the Image) 
Perspective (principally the lens'p central perspec- 
tive) 

Focus (related to depth of field) 
Motion (of both frame and contents) 
Editing (principally change In point of view) 
Relative T?me (single or multiple layers of past) 
Synchronous Time (present tense, •live'', Now) 
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The first eight characteristics were defined as derlvli^ 
from precursor imaging technologies (drawing, painting, prints, 
photography, cinema.) Synchronous time In Images Is unique . 
•to television technology. 

Imaging functions of the structural characteristics were 
reviewed from the perspectives of psychology of perception, 
philosophy of art, and cinema. 

Conditions brought to lATV from the experience of face- 
to-face Interaction were adduced from the work of Erv-ng 
Goffman: 

a. Boundaries evident to sight and hearing 

b. Copresence of the transactors 

c. Open lines of seeing and hearing 

d Facilitation of synchronous feedback 

e. Richness of information flow 

f. Opportunity fur closure, all-encompaselng engage- 

ment 

g. Opf^rtunlty both to nd and receive 

h. Consistent visual orientation 

I. Ability to send embodied linguistic and expressive 

messages ^ 
J. AbiUty to receive embodied mescages. 
k. Ablilty to ihitlate encounters by looks, gestures, 

speech y 
I. Ability to take leave 

m. Ability (b present selves'in appropriate roles 
n. Ability to engage in aw ays (reveries, brown studies, 
roflectlons) 

After preliini try obGervationr^, forty -two hours of trans- 
actions were obst rved in aji lATV system bxsod on table tele- 
vision In Reading, Pennsylvania. Behaviors related to struc^ 
tural chai'acterifitlcs were noted. Each note was examined for 
Its involvement with the above conditions. Each concurrence 
of a character ifitic with a condition was described and desig- 
nated a churacterifillr/condition (c^c) pair. 194 Pairs were 
described. 

Y 1. Scparatiori wafl rhleHy assndalod with communication 
difficulties arlRing from corrccUble technical faults. 
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a. Color was Infrequently referred to In this monoohrome 
tyitem. 

3. Frame waA ajssociated wUh adaptations of traditional 
behaviors and newly -learned behaviors particular to 
lATV. 

4. Psrapecttve related to upstaging and blocking prob- 
Isms. 

5. Focus was infrequently either problem or cnhance- 
msnt. 

Motions all were associated with camera movements. 

7. Editing was associated with enhancement of several 
conditions, all related to Its positive statement of 
change of place. 

I. Relative time was In conT.ict with interaction except 
where past actions could be combined with present 
ones. 

ft. Synchronous time was pervasively associated with 
all conditions and is described as the temporal com^* 
ponent which makes the Illusion of eye-contact pos- 
sible in lATV. 



ATTITUDES OF THE TEXAS HLM INDUSTRY TOWARD 
HLM STUDIES CURRICULUM IN TEXAS INSTITUTIONS 
or HIGHER LEARNING Order No. 7824665 

POTTER, Paul Eugene, Ph.D. North Texas State University, 
ia78. 236pp. 

The problem with which this investigation is concerned is 
the ascertainment of the attitudes of members of the Texas film 
Industry toward the film curriculum offered In Texas Institu- 
tions of higher learning. 

A review of the history of film as a course of study in the 
United States was obtained from an extensive search of the lit- 
erature. Chapter II pi esents the data on the history and de- 
velopment of film studies as a system of education. 

The current composition of film studies in Texas was de- 
termined by contacting the persons mo^t closely associated 
with the existent programs specifically identified to prepare 
students for entry into professional film occupations. The 
composition of film-studies curriculum m Texas Institutlonn 
of higher learning Is recorded in Chapter III. 

A questionnaire was developed to obtain data determining 
the current attitudes of professional members of the Texas 
film Industry. The questionnaire was submitted to a panel of 
distinguished judgeg. These experts were asked to resp<jnd to 
the clarity of directions for the questionnaire and the perti- 
nence of the questions* SuR{.:e'stlons from the panel were in- 
corporated into the questionnaire before preparation and dis- 
tribution. The questionns^ire was sent to two -hundred members 
of the Texas ^^\rt^ Industry cbosL-n randomly from the 1077 edi- 
tion of the Texas Prod uction Manual. The data reported repre- 
sent fifty -Roven per cent of those sampled. Trcatniont of the 
Information from the questionnaire Is recorded in Chapter IV. 

The c?tita generated by the procedures :iescribed in Chap- 
ters II, III and IV rosylted in the development of a phllosupl\y 
of education In film studies recorded In Chapter V. 

A comparison of current curricula in filii^ studios to the 
proposed philo.^^ophy with rrcomuiendations for modification 
and dereU^pment of a film studies program for the state of 
Texas based on the developed philosophy is recorded in Chap- 
ter Vf. 

An undorgraduute film program was developed offering the 
prospective student who plans to seelc a career goal of either 
film maker or film scholar an opportunity to develop and -sue 
aprcfram leadlnp; to a Bachel r of Arts degree or a Bachelor 
of Science degree in Film Stu> les. The program connlsts of a 
univerilty core and foundational, specialization, functional, and 
general education strands with an additional individually se- 
lected mo<lular unit of a second major that more accurately 
supplements film linciwloilKe, (experience, and skills In <jrder 
•to become a master practitioner in the iMd of film making, 
or nim sch(»leir8hlp. 



Based on the findings the following conclusions have been 
reached. 

There Is not a high regard overall for fUm-studles pro- 
grams In Texas Institutions of higher learning within the film 
Industry. This may be overcome by an interaction of the pro- 
fesslonal film community as an active participant in curric-- 
ulum planning and development. Of prime consideration should 
be an association of film schools coordinating programs In 
cooperation with the Texas Film Commission. 

An effective curriculum for film-studies education may h€ 
organized by utilization of learning modules. This plan would 
organize the learning experiences In a functional manner and 
would move toward Involvement of a career nature. 

It Is recommended that an experimental program l>e estab- 
lished In an accredited university setting to test this instruc- 
tional theory and the postulates underlying It, It Is recom- 
mended ttiat the postulates for this particular Instructional 
^ theory be researched and Identified for applicability to other 
disciplines. It is recommended that a graduate program be 
developed for film studies on the masters and doctoral level. 



AN ASSESSMENT OF VARIABLES ASSOCIATED WFTH 
TELEVISION VIEWING AND THEIR INFLUENCE ON 
^.AGGRESSIVE BEHAVIOR OF THIRD GRADE CHILDREN 
^ Order No. 790M74 

REYNOLDS, Jean Ellen, Ph.D. Southern Illlnola Unlvwsttj il 
Carbondale, 1978. 90pp. ^ Major Professon Dr. Nancy L. 
QuUenberry 

Purpoee of the Study 

Aa avid Merest In the eSect of television on our Mciely 
gave iiii|>etu8 to thie study. The purpose of this invefltlcatlon 
was to sMess factors commonly aMoclated with televieton 
TlewiDg. Null hypotheses were tested to determine the signlfl* 
eance of the effects of each of the loUowlng factors on acgree*- 
^•tve^behavior of third grade chUdren: violence on televieton, 
ammijA of television viewed, Saturday monilng cartoone. mx« 
eoelo-economic level, and family status. 

Sample 

The sample Included 108 third prade chUdren, 5S girle and 
St boys in attendance at Carterville, Illinois Unit #5 Schools. 
Dlflerer(t socio-economic levels were represented In three pa - 
ticlpatlng elementary schools within the district. 

Methodology 

Aa Individual aggression index was determined by havli^ 
peers evaluate each child in the classroom on eight behavior 
tteflAS ^ ranking them on a scale from 0-5. All scores on aU 
behavlora were totaled and a mean score waa obtained as each 
child's aggression measure. An aggression score, aa rated 
by teachers, was determined in the same manner. 

A llMlng of weekly television programs was constructed to 
give hours of viewing. Subjects were iiVterviewed regardli^ the 
i,rofram8 regularly viewed each week, A total score in hours 
gave the amount of viewing for one week for each child. Sep- 
arate totals showed hours spent viewing cartoons on Saturdiay 
morning. 

A violence rating was determined for each child by totaliti 
the hours spent watching violent programs as measured by a ' 
combination of national violence ratings and a supplemeiitary 
Hat obtained from opinions of a panel of raters. Other infor- 
mation pertinent to the study came from a questionnaire com* 
pleted by parents* Socio-economic level was ascertained by 
using the two-factor Index 'yy HolUngshead consisting of occu- 
pational and educational factors. 

Analysis of Data 

The data were analyzed using multiple linear regreaslon. 
A full model was developed using all Independent variablea con- 
aidered in the study as possible contributors to aggreeslre be- 
havior. Restricted models were also formed to determine the 



{ 

lilfalHiMet coiAribut«d bjr tach IndtiNindtfli: Twlabl* vhM com- 
^ftt#4 to th« ftiU mod«U Tht hjrpoth«Mt wert teittd utlng tto 
,M totil of slfnifleADCt* 

Tto fictor* coiMiidtrtd In tht itudj w«r« found to be slgiiill-* 
0141 predictors of aggressive behavior In third grade children 
t eoMldered altogether (.241,p< .09), but whenever aa- 
1 slnglf there were no elgniflcant f odlnge. There wan a 
Sitloa of ,106 between the peer-ritlag Index and the 
teMher-rattng Index whenever aggteselve behavior wae being 
aw ieeeil Data also revealed that third grade children w^tch 
an average of 9SJ hours per week, wtth 3.73 hours of this tine 
viewing SiAurday morning cartoons* - / 



gonchtetone, InnpHcatlone and Recomn^endatlona 

•Uce none of the single factors a a e eeeed la this etudf waa 
•biimI to cofltrlbuto elgnifleaiily to aggreeelve behavior of third 
graders, It was concluded that other factors ahould be con* 
eldei^ed In Mure research. R may tie inplle^frpm the results 
that such tillage as parental influence and other edvlronmenlal 
eoiirllMtora are ImpartaxA developing children's attitudes 
and behavtor* Further study involving longitudinal research 
wttUn a child's natural environment would provide more weaa*^ 
lag when investigating the consistency of a child's behavior over 
a period of time* 



BROADCAST SALES TRAINING IN HIGHER EDUCATION, 

A NATIONAL SURVEY OF COMMERCIAL RADIO SALES ' 

MANAGtRS ' Order Na 7912495 

SMITH, George Edward. Ed.D, Northern Illinois University, 
1978. 183pp, 

The problem facing broadcast educators Is that the tradi- 
tional broadcast education program has been shown, In the 
opinions of some broaroaMers, to be Ineffective In the area 
cf broadcast sales trainli^The purpose of this study waa to 
determine whether training cri(ered outside the traditional 
broadcast education program Would benefit students plannli^ 
to enter the fie. of broadcast syies upon graduatloa Three 
hundred thirty c .merclal radio sales managers participated * 
In the study« 

The survey questionnaire, which achieved a return of 38.2 
percent, presented respondents with a series of eight attltudl- 
aal statements concerning broadcast sales training, and a list 
of eighteen college coursp titles representing courses In broad- 
easting, business, and the^llberal arts. The courses were eral* 
ualed In terms of the respondents* perception of value for pro- 
spective broadcast sales personnel. The attltudlnal Items 
were evaluated on a five-point Llkert scale with values ranging 
from •Strongly agree*; to "Stror^ly disagree." 

Categories for cross-breaks and analysis Included the geo- , 
graphic region of respondents* stations, the classifications 6t 
.respondents* stations, respondents* educational level, and type 
of baccalaureate degree (for college graduates). These demo- 
graphic variable- were used In analysis of variance for all 
sui'vey items. 

All survey rcl* ' lllty checks were significant at the J)0\ 
level. 

The following conclusfons were drawn by the researcher 
aa a result of the- sarvc7. 

1, A college degree Is not essential for a person planning 
a career in the field of broadcast sales. 

2, Craduiates of most broadcast edupatlon programs are 
not prepared to assume ixDsltions of responsibility In the field 
of br<)adcast sales. 

3. A degree In business, management, or marketing Is 
more valuable than a degree In broadcasting for students plan- 
ning to enter ih^^! field of broadcast sales upon gra^luatlon, 

4. Certain boslnesa courses Should be required of students 
planning to enter the field of broadcast sales upon graduatloa 

9. Seterttl significant relationships exist between the var- 
toue demographic varlable/S and commercial radio sales man- 
agera* attitude^ concerning broadcast sales training. 

Ciren the limited scope of this stud and the Umltod per- 
epectlve of the survey respondents, tl« researcher has con- 
d that sonrti modification of the traditional broadteaet 



education program might produce graduates who are b3aer 
prtpared for careers In broadcast sales. 

Although the eighteen college courses represented offe^li^ 
from broadcasting, business, and the liberal arU, the couieea^ . 
selected did not hecessarlly represent these areas in an ob^ 
ieetlve manner. Therefore? any attempt to generalise I^m the 
eelected courses to all courses In broadcasting, buslneee, and 
the liberal arts would be Inappropriate.. While they may be 
■typical* eouraes from each area, they are not * average* 
couraea from eac^ area. 

The future! conaideratlon of broadcast t>.Jes tralnli^ within 
the broadcast education program should not force incoMtetency 
In the atated goals of the program, department, or college. The 
clarification of proiraiu goals will benefit' the educatoi, 
^>^MUkaater, and etiJUent, so that each understands the strengths 
and weaknesses of broadcast education as It relates to tMroad- 
cast aales training. 



SOCIALIZATION INFLUENCES OF TELEVISION COMMER- 
CIALS ON PRESCHOOL -AGE CHILDREN 

^ Order Na 7912417 

VALDEZ, / rmando, Ph.D. Stanford University; 1979. 325pp. 

;^ This study examines the long -term soclaUzatlon effects of 
television commercials on preschool -age children. Tel^yisjon' 
commercials are conceptualized as cultural artifacts and like 
all cultural products reflect the world-views of the soclocuU 
tural system that produces them. The socialization effects of 
television commercials are thus examined as a social process 
within the broad parameters of the entire social structure. 
This perspective posits concentric spheres of Influence on the 
child. The child Is seen as Interacting with and being corre- 
spondingly Influenced by \iiB Immediate family and by tele- 
vision, In that order. 

This study of socialization effects of television commerclala 
on ifreachool-age children consists of the fol!:wlng four Inter- 
related aubstudles: 

1. a children's exposure patterns substudy that orovldes 

an explicit profile of the television viewing habits of^weschool- 
age children; 

2. a content analysis substudy that examines the valuee and 
roJes projected by the television commercials most viewed by 
preschool -age children; 

1 a field sjudy that explores the exposure patterns of pre- 
schoolers In their household settings to assess the rolt of tele- 
vision In preschool|{r households; and- 

4, a structural s&ialysis of the children's television market 
that examines the Institutional character of the broadcast and 
advertising industries wfth a focus on tfielr economic structure* 
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S ummary of Main Findings 

The analysis of preschooler ^fxposure patterns rerealed 
thatihe majority of preschooler/s viewing occurs during cer- 
tain peak periods. The largest breschool audience occur* on 
Saturday mornings, followed by/weekend evenings. Preechool- 
era* viewing was found to be highly correlated to the viewing 
patterns of their six to eleven year -old siblings. The content 
analjrsis of television commercials to which preschoolera are 
commonly exposed revealed ihat role portrayais of malea and 
females reflected the tradltkfiial roles of male dominance and 
female eubordlnance. Imbedded In many commercial meaaagea 
were the overriding emphasis on reflolvlng problems through 
the conaumptlon of goods and services. These commercials 
atreased the purchase of commodities as a problem -solvit^ 
atrategy that unequivocally led to a desirable outcome. Food 
ade stressed self-Indulgence and Immediate gratification; how- 
ever, this theme was evident in ads for other products aa well. 
The nutritional Information conveyed by food ads was sparse 
and often ^rdered on deception, Conscquenhy. preschoolers 
for whom television ads constitute the sole source of i utrl- 
tlonal lnformat*lon may In fact be nutritional illltr^ratet 

The field study of preschooler television households re- 
vealed a very stable and predictable pattern within each pre- 
schooler teh'vlFlon household; however, the pattern Itself was 
not the same across all preschooler households. A preliminary 



typology cfpreachooler television households demonstrated 
. that preichooler viewing patterns were a useful indicator (or 
ht iiMhold viewing patterns and family structure as well. Fac- 
tors such as family size and number of older &lblir?gs were re- 
flMttd In the preschooler's viewing behavior. Perhaps th« 
' most Important finding was a preschooler pattern which showed 
ttUtrlslon viewing as an activity-surrogate rather than as a 
carttmkcr, Le., babysitter or pacifier, as is commonly pre- 
named 

The inetitutional analysis of the children's television market 
Identtflee the enormous importance of economic factors which 
propel the Images and messages that find their way to the telo- 
vision screen and ultimately to the rhildren viewers. The mar- 
keting function of television and the high levels of economic 
concentration were found to be the motive force and thus two 
defining features of Wie children's television market 

Conclusions 

The theoretical implications of tiils study are that social- 
ization effects of televis.lon must be examined and explained 
within the context of the viewing household and the parameters 
of commercial broadcasting. The basic contribution of tele- 
vision cbtnmerclals In early childhood socialization Is to^pro- 
vide-elOrly lessons on the capitalist consumption ethic. He- 
forms of children's television should be rooted In this reality. 



• Sj^e arid sponsoring company, (2) message credibility, (3) and 
Intent to purchase the product. Understatement of product 
value, on the other. hand, seems to have a positive effect on 
these variables once people have used thd' advertised product. 

The realistic message In this study produced an overall 
more negative effect than predicted, although this effeot still 
fell between that produced by the puffed and understated mes- 
sages. 

Caution Is suggested in interpreting those findings, as they 
only apply to the very special experimental situation created 
for this study and the limited population sampled. Th^s poasl- 
Willy of confounding effects from the order in which treatments 
and measures were presented, and the repetition of measures 
Is al86 duly noted. 



\ 



X COMPAKAXrVE EFFECTS .Srb^OY OF ADVERTISING 
PUFFERY: AN EXPERIMENT Order No. 7911722 

VANDEN DEROH, Bruce Gerard, Ph.D. The University of 
Tennessee, 1978. 160pp. Major Professor: Jack B. Hasklns 
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The purpose of this study wu^ to experimentally tesi the 
relative effects of advertising puffery against the effects of re- 
alistic and understated advertising messages. Hypcvtheses were • 
Cenerated from assimlLition -contrast theory which predicted 
the effect of mi^nlpulafed discrepancies between a product as 
depi^ed in the treatment advertisements and the actual product 
on the following dependent variables: (1) The confirmation or 
disconflrmation of expectations, (2) change In message eval-v 
uatlors, (3) change in company evaluations, (4) change in*^^ 
messaty credibility, and (5) change in Intent to purchase the 
advertised product. Subjects* Initial expectations for the ad- 
vertised product before experiencing the manipulated discrep- 
ancies were also measured. 

A comparative treatments bboratory experiment was exe- 
cuted and data gathered from 81 students attending summer 
s.ension cLisses at The University of Tennessee, Knoxvllle. 
Objects were randomly assigned to each of three treatment 
groups. One group received a puffed newspaper advertisement, 
one a realistic newspaper ad, and one an understated news- 
paper ad for a ballpoint pen. After exposure to the treatment 
ads, each subject rated the pe^ depleted In the ad on a product 
rating scale. Subjects also evaluated tne message and sponsor- 
ing company, rated the message's credibility, arid indicated 
intent to purch-i^se the pen. Message and compiny evaluations 
were measured with sets of semantic scales specially devel- 
oped for each Kem evaluated. Message credibility and Intent 
U> purchase were Indicated on zero to TOO raking scales. After 
these procedures, all subjects were givon a pen comparable in 
vulue to the one depicted In the realistic newspaper ad. Sub« 
Jerts were given a chance to Inspect and use the pen. They 
were ihm asked If the pen was much b^Uer, better, about the 
same, worse, or much worse than the pen depicted In the news- 
paper ad. The product rating scale was administered again at 
this polijt in the experiment. Next, subjects were exposed to 
the treatment ads again and the message and comp;my evalua- 
tions, ;nesfiage credibility rating, and Intent to purchase mea- 
sure repeated. Measures taken before exposure to the pen were 
subtracted from those Uxkvn afterward to generate change 
sco-e» for each trevUmenl group that were .quhsoquently used 
In the analysis of the data. 

Results reported appear It) qhow thaf Hir ur.c of puffery In 
tdverflslnK nuvssaK^'*^ lpa<!s to several negative rffectf]. The 
use of puffery seenis to pr<Klure a dlfiri rpanry between expec- 
'^'••ms for pr<idu«;t value and actual product value jli;it leads \n 
g-ative chiinge In (1) consumer attitudes toward the mes- 
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